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2009/2010 financial year revenue:up 34% to € 220 million

In € million 2008/2009 2009/2010
First quarter (Oct-Dec) 47.4 56.0
Second quarter (Jan-March) 35.2 60.3
Third quarter (April-June) 37.1 55.9
Fourth quarter (July-Sept) 44.4 48.1
12 months (Oct-Sept) 164.1 220.3
Business activity for PVL returned to a sound footing 
in 2009-2010 during which revenue increased 
34.2% to € 220.3 million. This performance is 
fully in line with the group’s new and higher target 
announced last July. 

After notching up a figure of € 12.5 million over 4 months 
in 2008-2009, the 4 manufacturing sites of Automotive 
Plastics invoiced a total € 43.1 million for the period. 
Excluding Automotive Plastics, the group’s long-
standing activities grew 16.9% over the year to stand 
at € 177.2 million.

With revenues of € 114.8 million, PVL’s activities 
in France accounted for 52.1% of its annual 
sales. The group’s overseas factories generated 
revenues of € 105.5 million, up 20.8% on the back 
of the excellent performances by Tunisia (+103%), 
Spain (+25%), and Poland (+19%).

Revenue for the period breaks down as follows: 

The Automotive division accounted for 50% of • 
activity in 2009-2010 compared with 34% one 
year earlier as a result of the integration of 
Automotive Plastics and various major orders 
placed with the group’s manufacturing sites. 

TV-video generated revenue of € 44.0 million over • 

the period (20% of activity), down slightly by 4% 
against a less dynamic market backdrop. Today, 
the group is going ahead with the strategic closure 
of the factory in Dunainjection (Hungary), which 
specializes in this sector.  The machines park 
has been transferred to the manufacturing site in 
Romania. 

PVL continued to win over new market share in the • 
electrical and electrical appliance sector, notching 
up a 34% increase in sales and revenues of € 30.8 
million. 

The production of molds, which is a leading indicator • 
for future orders, accounted for a further € 11.0 million, 
resulting in a satisfactory growth rate of 11.9%.

Revenue for PVL’s other activities came in at • 
€ 24.2 million compared with a figure of € 29.5 
million in 2008-2009 (a financial year that was 
marked by one-time outsourcing contracts in the 
fourth quarter).

Strategy and Outlook

Despite being hit by the economic crisis in 
2009, PVL has been quick to restore its robust 
business activity, thus confirming the strong 
level of confidence of its clients. Bolstered by 
its success over the period, the group intends 
to pursue its development by continuing to focus 
on the most buoyant and profitable markets in 
the long term.

PVL group will publish its results for 2009-2010 on 
December 16, 2010.

PVL ranks amongst 

the very top European 

manufacturers of 

complex plastic parts 

used in retail consumer 

products. It designs and 

manufactures these 

plastic parts as well as 

handling their mass 

production. PVL primarily 

operates within the TV-

video, Automotive and 

Electric and Electrical 

appliance sectors, and 

is present in France, 

Poland, Hungary, Spain, 

Romania, Tunisia and 

Slovakia.
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